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Introduction 
How to Promote your emPloyer Brand

according to a talent now recruitment Statistics report, 
84% of job seekers say the reputation of a company as an 
employer is important when making a decision on where 
to apply for a job. 

In order to make your company stand 
out and attract passive candidates—
who now make up 73% of job seekers 
according to a 2018 Careerbuilder 
survey—you need to build an 
authoritative and compelling employer 
brand, and make sure candidates are 
aware of it. You can do this by:

 Perfecting your company’s  
careers page

 utilising employee testimonials

 Investing in and promote your 
workplace wellness programme

develop and publicise your employer 
brand by posting about positive aspects 
of working for your company online and 
on social media sites, and encourage 
your employees to do the same. Leave 
potential candidates in no doubt of the 
kind of company you are like to work for!
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Perfect Your Careers Page
after relaunching their careers page to 
include more video media, as well as 
implementing social media campaigns 
such as #LifeatLoreal, they noticed that: 

 Candidates started spending six 
to eight minutes on their page, 
rather than two 

 the unique impressions on their 
Instagram increased by 200,000 

the company started reaching more 
talent and recruiting better candidates 
within five months, and their careers 
page bounce rate has since 
decreased to 25%. By rethinking their 
employer branding strategies, L’oréal 
has been able to reach candidates that 
they never could before.

according to ErE, job seekers consider careers sites to 
be the most valuable source of information about a 
company’s employer brand. Because of this, creating an 
effective careers page will help you boost your employer 
brand and attract more passive candidates. 

real-world example: a few years ago, L’Oréal refocused 
their employer branding strategy in order to reach more 
passive candidates and boost their online reputation. 

https://www.loreal.com/
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utilise Employee 
testimonials
according to a LinkedIn Employer Branding Statistics 
report, job seekers trust current employees three 
times more than an employer to provide them 
with accurate information about a company. 
Because of this, your employees are your most 
powerful influencers when it comes to boosting your 
employer brand and, ultimately, attracting quality 
candidates. 

Incorporate employee testimonials into every part 
of your brand that a candidate will interact with. 
this includes your job description, your social media 
channels and your careers page. Your employee wants 
to know what these people think about working for 
your company—and they want to see who they may be 
working with if they do apply.  

Make your employee testimonials 
especially impactful with: 

 a call to action encouraging job 
seekers to apply

 a link to reviews and ratings from 
third party sites such as Glassdoor

 an employee quote that expands on 
each stage of the hiring process

https://www.glassdoor.ie/index.htm.
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Invest in Your well-Being Strategy

a wellness programme is essential for keeping your employees happy and healthy, and it can also improve your 
employer brand. according to Forbes, 87% of job seekers consider a company’s health and wellness 
programmes before choosing to apply to an opening or accept an offer. Your candidates want to work for a 
company that prioritises their health. 

another way to make your wellness programme 
stand out against competition is by using an 
employee well-being software.  

For example, the employee engagement software 
Wrkit provides a digital wellness tool called Powr. 
this tool uses surveys to assign wellness plans to 
employees, based on questions about their life, 
mind, work, food, activity and sleep. 

the employee also always has access to their well-
being plan with this cloud-based software, motivating 
them to use it more frequently.

a 2016 ESrI report found that the two largest 
categories of work-related illnesses were: 

 musculoskeletal disorders  

 Stress, anxiety and depression

In addition to providing physical health insurance and 
benefits, show your candidates that you are working to 
combat stress and anxiety in the workplace with:

 onsite meditation sessions 

 mental health days

 Stress management programmes 

 emotional health education 

https://wrkit.com/
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Conclusion
Your employer brand may be the determining factor 
for whether or not a candidate decides to apply to 
your company—but what happens next? that’s where 
Occupop comes in. 

we are a recruitment software company that wants to 
make your hiring process faster, easier and stress-free. 
with the help of a.I. technology, Occupop can greatly 
reduce your recruitment admin, time and costs as well 
as improving the entire process. we’ll post your job 
descriptions across 16+ recruitment channels, score 
and filter your CVs, and give your team a centralised 
location to discuss the best ways to cultivate a great 
employer brand. 

with a completely automated and streamlined 
recruitment process, your employer brand will outshine 
the competition. Book a demo with one of our product 
experts today so you can start hiring smarter! 

BooK demo

https://www.occupop.com
https://www.occupop.com
https://www.occupop.com/schedule-a-demo

